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A FAMILY
BUSINESS
“Tradition is a key value for 

us as a company, having

a long-standing tradition 

means having been able to 

innovate continuously, to

evolve in step with the world, 

reshaping the business,

turning ideas into reality”

Ettore Piacenza



PIACENZA TRAVELS
THROUGH TIME



THE GROUP

The company performs a full cycle of 
fashion business, including design, 
modeling, procurement, as well as 
distribution, promotion of clothing and 
accessories, logistics, and sales.

The uniqueness of Piacenza Group is a 
diversified portfolio of four completely 
different and recognizable brands, 
covering a wide audience in terms of a 
variety of styles and price preferences.



PIACENZA PRESS PIACENZA 1733 is present on the
best editorials all over the world.



OBIETTIVI 2024



OBIETTIVI 
2024

1. COMUNICAZIONE

2. TRICK

3. AR & AI
(Realtà aumentata e 
Intelligenza artificiale)



LA COMUNICAZIONE 
OGGI

• E-MAIL AZIENDALI

• E-MAIL PRIVATE

• BACHECA



COSA NON FUNZIONA?

•UNIDIREZIONALE

•NESSUN TIPO DI COINVOLGIMENTO

•NON OMOGENEA SUI VARI CANALI

•SOLO CORPORATE



COME POTER MIGLIORARE?

•COMUNICAZIONE BIDIREZIONALE

•NON SOLO DI TIPO “CORPORATE”

•ACCESSIBILE A TUTTI

•SU SMARTPHONE E PC



OGGI



OGGI

TUTTI POSSONO ACCEDERE ALLE NEWS AZIENDALI



LA COMUNICAZIONE È BIDIREZIONALE



OGGI

POSSIAMO GESTIRE PROCESSI



European Community of Practice for a Sustainable Textile Ecosystem



European Community of Practice for a Sustainable Textile Ecosystem

Who is Piacenza



European Community of Practice for a Sustainable Textile Ecosystem

Piacenza Group



European Community of Practice for a Sustainable Textile Ecosystem

Group Group



19

TRICK Initiative
Traceability as a key enabler of 
sustainability
“Key actors in the industry have identified interoperable and scalable traceability  and 

transparency  of the value chain, as crucial enablers of more responsible production and 

consumption patterns, in support of Sustainable Development.” 

– United Nations – Economic and Social Council 

New rules & legislation

EU Strategy for Sustainable Textiles – European Commission
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TRICK Initiative
Traceability as a key enabler of sustainability

“An assessment of 232 active ecolabels in the EU also examined their verification and

certification aspects and concluded that almost half of the labels’ verification was either weak or

not carried out.

Moreover, consumers are not aware of the distinction between labels governed by third

party certification schemes and those based on “self-certifications”, i.e. not verified by any

third party. “

– DIRECTIVE OF THE EUROPEAN PARLIAMENT AND OF THE COUNCIL on substantiation and

communication of explicit environmental claims (Green Claims Directive) – 03 2023



21

TRICK Initiative
Traceability as a key enabler of 
sustainability
“The proliferation of sustainability labels and logos was also identified as an important and

persistent problem across the EU by stakeholders from most stakeholder groups.

Similarly, in the open public consultation, over a quarter (27%) of participants selected "the

proliferation and/or lack of transparency/ understanding/reliability of sustainability logos/labels on

products and services" as a relevant obstacle to empowering consumers for the green

transition”.

– DIRECTIVE OF THE EUROPEAN PARLIAMENT AND OF THE COUNCIL on substantiation and

communication of explicit environmental claims (Green Claims Directive) – 03 2023



European Community of Practice for a Sustainable Textile Ecosystem

Source: Dirk Vantyghem, Euratex: Opening Speeches, ITECHSTYLE SUMMIT & ETP ANNUAL CONFERENCE, Porto, 10-12/05/2023  



European Community of Practice for a Sustainable Textile Ecosystem

Mapping of Traceability & SCM tools MIRO

Svedlund, J. (2023, July). Traceability tools for textile supply chains. Textile&Fashion2023.

https://issuu.com/hogskolaniboras/docs/guidence_report_traceability_tools_for_textile_sup?fr=xKAE9_zU1NQ

https://miro.com/app/board/uXjVMhuXCKU=/?share_link_id=308632189268
https://issuu.com/hogskolaniboras/docs/guidence_report_traceability_tools_for_textile_sup?fr=xKAE9_zU1NQ


European Community of Practice for a Sustainable Textile Ecosystem

Mapping of PLM & ERP tools MIRO

Svedlund, J. (2023, July). Traceability tools for textile supply chains. Textile&Fashion2023.

https://issuu.com/hogskolaniboras/docs/guidence_report_traceability_tools_for_textile_sup?fr=xKAE9_zU1NQ

https://miro.com/app/board/uXjVMhuXCKU=/?share_link_id=308632189268
https://issuu.com/hogskolaniboras/docs/guidence_report_traceability_tools_for_textile_sup?fr=xKAE9_zU1NQ


European Community of Practice for a Sustainable Textile Ecosystem

Mapping of certification & other tools MIRO

Svedlund, J. (2023, July). Traceability tools for textile supply chains. Textile&Fashion2023.

https://issuu.com/hogskolaniboras/docs/guidence_report_traceability_tools_for_textile_sup?fr=xKAE9_zU1NQ

https://miro.com/app/board/uXjVMhuXCKU=/?share_link_id=308632189268
https://issuu.com/hogskolaniboras/docs/guidence_report_traceability_tools_for_textile_sup?fr=xKAE9_zU1NQ


European Community of Practice for a Sustainable Textile Ecosystem

Mapping of DPP solutions MIRO

Svedlund, J. (2023, July). Traceability tools for textile supply chains. Textile&Fashion2023.

https://issuu.com/hogskolaniboras/docs/guidence_report_traceability_tools_for_textile_sup?fr=xKAE9_zU1NQ

https://miro.com/app/board/uXjVMhuXCKU=/?share_link_id=308632189268
https://issuu.com/hogskolaniboras/docs/guidence_report_traceability_tools_for_textile_sup?fr=xKAE9_zU1NQ


European Community of Practice for a Sustainable Textile Ecosystem

Traceability tool matrix - Four levels of traceability 
vs Tiers vs DPP solutions



TRICK
DPP Position Paper – DPP Compliance

Alignment of TRICK Services with the DPP:
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TRICK Initiative
Value proposition: the IT infrastructure
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TRICK Initiative
Value proposition: data portability between Blockchains

Private blockchain Public blockchain 



SMARTENANCE
Data transfer – Circular Approach



SMARTENANCE
Data transfer – dataspace interaction



REALTÀAUMENTATA



HOLOLENS



HOLOLENS



DIGITAL TWIN



DIGITAL TWIN





INTELLIGENZA ARTIFICIALE



INTELLIGENZA ARTIFICIALE PER I CONTROLLI



INTELLIGENZA ARTIFICIALE NELLE RICERCHE



INTELLIGENZA ARTIFICIALE GENERATIVA



INTELLIGENZA ARTIFICIALE GENERATIVA



INTELLIGENZA ARTIFICIALE GENERATIVA



UN 
ESEMPIO

• INTELLIGENZA ARTIFICIALE GENERATIVA









Numero di Telefono: 3481485030
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